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 Grant, Delvin & Yeo, Benjamin (2022).  A process reengineering method.   IACIS Annual 

Conference. Warsaw, Poland. 

 Linardi, Evelyn, Lin, Hui-Fei, and Yeo, Benjamin (2022). The Effect of Website 

Customized Advertising, Product Attributes, and Self-Esteem on Consumer Attitude and 
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DePaul University 

Undergraduate 

 Applied Information Management Systems 

 Foundations of Decision Analytics 

 There’s a Story Everywhere: An Analysis of Texts/Media 

 Foundations of Adult Learning 

 Summit Seminar 

North Central College 

Graduate 

 Quality Management 

Undergraduate 

 Business Information Systems 

Chapman University 

Undergraduate 

 Introduction to Information Systems 

 Mathematical Analysis for Business 
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Fashion Institute of Design and Merchandising 

Undergraduate 

 Business Information Technology 

GRANTS AND AWARDS 

Teaching Fellowship 

 Collaborative Instruction Fellowship. 

“Applied Data Analytics Courses in Business and Social Science”. 

DePaul University, 2017-18. 

Research Fellowship 

 Provost Collaborative Research Fellowship.  

Principal Investigator. 

“The Role of Information and Communication Technologies in Industry Performance”. 

DePaul University. 2016 – 2017. 

Research Grants 

 Summer Research Grant. 

Co-Principal Investigator. 

“Data Science: Are We Teaching What the Industry Wants”. 

Seattle University, 2022. 

 

 Competitive Course Release Grant. 

Principal Investigator. 

“The Economic Impact of High-Tech Industries: Trends and Implications”. 

DePaul University, 2017-18. 

 

 Competitive Research Grant.  

Principal Investigator. 

“The Context of Information Technology Work in Taiwan: A Global Comparison”. 

DePaul University. 2016 – 2017.  
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Speaking Engagements 
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Funded Industry Research  
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Texas. 
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 Mind-to-Market: A Global Analysis of University Biotechnology Transfer and 
Commercialization. Milken Institute, Santa Monica, California, USA, 2006. 

 Pennsylvania Information and Communications Services Industry Cluster Keystone 
Innovation, 2004.  

 
PROFESSIONAL AFFILIATIONS AND CERTIFICATIONS 

 ESRI ArcGIS certification 

 Association for Information Systems (AIS) 

 National Association for Business and Economics (NABE) 

 International Telecommunications Society (ITS) 

UNIVERSITY AND COLLEGE SERVICE 

 MS in Cybersecurity and Leadership Programme Director Search  2024 - 2024 

Committee    

o College level; Albers School of Business and Economics,  

Seattle University 

 MS in Cybersecurity and Leadership Programme Development  

Committee        2023 – 2024 

o University level; Seattle University 

 Academic Technology Committee     2023 – Present 

o University level; Seattle University 

 Sullivan Leadership Scholarship Committee     2021 – 2024 

o University level; Seattle University 

 Scholarship Seminar Committee     2022 – Present 

o College level; Albers School of Business and Economics,  

Seattle University 

 Scholarship Research Committee     2022 – 2024 

o College level; Albers School of Business and Economics,  

Seattle University 

 Wharton Research Data Services Users Group    2020 – Present 

o College level; Albers School of Business and Economics,  

Seattle University 

 Undergraduate Scholarship Review Committee   2020 – Present 

o College level; Albers School of Business and Economics,  

Seattle University 

 MSBA Programme Review Committee    2019 – Present 

o College level; Albers School of Business and Economics,  

Seattle University      



3 December 2024 

Page 13 of 13 

 Associate Director of Professional Studies Programs   2017 – 2019 

o College level; School for New Learning, DePaul University 

 Teaching, Learning and Assessment Committee   2015 – 2019 

o College level; School for New Learning, DePaul University 

 Awards Committee       2017 – 2019 

o College level; School for New Learning, DePaul University 

 Director’s Council       2018 – 2019 

o College level; School for New Learning, DePaul University 

 Grade Challenge Review Board (Alternate)    2017 – 2019 

o College level; School for New Learning, DePaul University 

 Teaching, Learning and Technology Committee   2015 – 2018 

o University level; DePaul University 

 Curriculum Committee       2015 – 2017 

o College level; School for New Learning, DePaul University 

 Director of Bachelor of Decision Analytics Program   2015 – 2017 

o College level; School for New Learning, DePaul University 

 Faculty Council (Alternate)      2015 – 2016 

o University level; DePaul University 


